
40 Friday February 7 2025 | the times

Business

The French spirits group behind Absol-
ut Vodka and Havana Club rum has
been forced to downgrade its guidance
as it faces the twin challenges of a wor-
sening outlook in China and uncertain-
ty over US tariffs.

In its first-half results, released a
week earlier than planned, Pernod Ri-
card told investors that it was now fore-

casting a “low single-digit” decline in
organic sales, having previously ex-
pected to return to sales growth. 

In the longer term, the Paris-based
group is aiming for organic net sales
growth of between 3 and 6 per cent
between 2027 to 2029, down from pre-
vious guidance of 4 to 7 per cent.

The company’s decision to lower its
outlook comes days after Diageo, the
world’s largest spirit maker, abandoned
its medium-term sales targets in light of
the uncertainty over President Trump’s
proposal to impose tariffs on Mexico,
Canada and the European Union.

Pernod has already been hit by
China’s temporary tariffs on European
brandy imports, which has hurt sales of
its Martell cognac brand. The tariffs
were announced by China in October
in response to the EU’s tariffs on elec-
tric vehicle imports. Trump’s planned
tariffs would affect several Pernod
products, such as Jameson Irish whis-
key and Codigo 1530 tequila.

On yesterday’s results call, Hélène de
Tissot, Pernod’s finance boss, warned
that the company could face a
€200 million hit annually assuming a
10 per cent American tariff is imposed
on the EU, adding that between €130
million and €140 million of that was
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Martell cognac accounted for 90 per cent of the group’s overall sales decline

Carlsberg is the world’s third-
largest brewer, and last year it 
added Britvic to its portfolio

Investors raised a glass to Carlsberg
yesterday after the Danish brewer fore-
cast that its profits could rise by as much
as 5 per cent this year. 

Carlsberg, which is the world’s third
biggest brewer behind AB InBev and
Heineken, said it expects organic
operating profit growth of between
1 and 5 per cent for the 12 months this
year, more than City analysts were
expecting. 

For the 12 months to the
end of December, the com-
pany reported a 6 per cent in-
crease in organic operating
profit growth, on the back of a
1.9 per cent rise in reported
revenues. Carlsberg said a
0.4 per cent rise in organic vol-
ume growth was driven by its
premium and alcohol-free beers
and soft drinks.

Jacob Aarup-Andersen,
Carlsberg’s chief executive, said
2024 was a year that would
“shape the future” of the com-
pany, reflecting its £3.3 billion
swoop on Britvic, the soft
drinks group that owns brands
including Robinsons, Plenish

Carlsberg’s glass is half-full 
after higher profits forecast

and R Whites, and the sale of its Rus-
sian business. 

The acquisition of Britvic, which
completed in January, will help Carls-
berg fulfil its strategy of going “beyond
beer” and offset declines in beer con-
sumption in western markets. The com-
pany is no stranger to the low and no-al-
cohol market as it is already a Pepsi bot-
tler in Norway, Sweden, Switzerland,
Cambodia and Laos and the Coca-Cola
bottler in Denmark and Finland. 

The maker of Kronenbourg
1664 said it expected a
“relatively stable consumer
environment” this year but
warned of persistent uncer-
tainty in Asia and Europe. It
added that the loss of the San
Miguel licence in the UK to the
Budweiser Brewing Group
would impact organic develop-
ment in volumes, revenues and
profit this year.

Carlsberg’s shares jumped by
8 per cent, or DKr58.80 to close
at DKr792.00 in Copenhagen
yesterday.

Spirits giant forced to cut 
outlook by Chinese tariffs

related to Chinese cognac
duties. However, about half of the total
could be offset via mitigation measures,
de Tissot said, some of which had
already been implemented in China

The Paris-listed group, which was
created in 1975 through the merger of
the anise-based drinks rivals Pernod
and Ricard, has grown to become the
world’s second biggest drinks group,
selling more than 200 products in
about 160 countries. 

Along with an extensive portfolio of
whiskies, its brands include Beefeater
gin and Malibu rum liqueur. Its British
business includes Chivas Brothers,
which produces single malt Scotch
whiskies such as Aberlour and The
Glenlivet, as well as blends including
Ballantine’s and Chivas Regal. 

The company recorded organic sales
of €6.2 billion for the six months to
the end of December, down 4 per cent
on a year earlier, citing how good per-
formances in some of its mature and
emerging markets were offset by a “de-
clining but improving US” and “very
weak China”.

Sales in the US were also down 7 per
cent and by 2 per cent in Europe amid a
weak performance in Germany. 

A sharp drop in sales of Martell co-
gnac contributed to 90 per cent of the
group’s overall sales decline, and Royal
Salute whisky accounted for a 25 per
cent decline in sales in China in the first
half, the company said. 

Pernod conceded that there were
“early signs of a very soft” Chinese New
Year as well as a significant drop in
gifting. 

The shares have struggled amid
the downturn in the global spirits
market, falling by almost a third in the
past 12 months. 

However, they closed up by €3.30, or
3.2 per cent, at €105.60 yesterday.

Edward Mundy, an analyst at Jeffer-
ies, praised the company for giving the
market a “more realistic guide” and be-
lieves the results represent a “a clearing
event” for Pernod.
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Hélène de Tissot, of Pernod Ricard, 
said US levies would worsen matters
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