Carlsbergs glass is half-full
after higher profits forecast

Jessica Newman

Investors raised a glass to Carlsberg
yesterday after the Danish brewer fore-
cast thatits profits could rise by asmuch
as 5 per cent this year.

Carlsberg, which is the world’s third
biggest brewer behind AB InBev and
Heineken, said it expects organic
operating profit growth of between
1 and 5 per cent for the 12 months this
year, more than City analysts were
expecting.

For the 12 months to the
end of December, the com-
pany reported a 6 per cent in-
crease in organic operating |
profit growth, on the back of a
1.9 per cent rise in reported
revenues. Carlsberg said a |
0.4 per cent rise in organic vol-
ume growth was driven by its
premium and alcohol-free beers
and soft drinks.

Jacob Aarup-Andersen,
Carlsberg’s chief executive, said
2024 was a year that would
“shape the future” of the com-
pany, reflecting its £3.3 billion
swoop on Britvic, the soft
drinks group that owns brands
including Robinsons, Plenish

and R Whites, and the sale of its Rus-
sian business.

The acquisition of Britvic, which
completed in January, will help Carls-
berg fulfil its strategy of going “beyond
beer” and offset declines in beer con-
sumption in western markets. The com-
pany is no stranger to the low and no-al-
cohol market as it is already a Pepsi bot-
tler in Norway, Sweden, Switzerland,
Cambodia and Laos and the Coca-Cola

bottler in Denmark and Finland.

The maker of Kronenbourg

1664 said it expected a
“relatively stable consumer
environment” this year but
warned of persistent uncer-
tainty in Asia and Europe. It
added that the loss of the San
Miguel licence in the UK to the
Budweiser Brewing Group
would impact organic develop-
ment in volumes, revenues and
profit this year.
Carlsberg’s shares jumped by
8 per cent, or DKr58.80 to close
at DKr792.00 in Copenhagen
yesterday.

Carlsberg is the world’s third-
largest brewer, and last year it
added Britvic to its portfolio



